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Record breaking year for

UK radio revenues Gideonsparier | May 18,2017 Howlong?
Commercial radio set for strong growth

Commercial radio ad revenues have risen more than 3% since the start of the year, bucking the gloom seen
elsewhere in broadcasting.
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Most trusted media

Data source: Eurobarometer 86



Trust in radio

Data source: Eurobarometer 86



Trust in internet
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- Tend not to trust

Data source: Eurobarometer 86



Trust in social media
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Most trusted media
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Value to the
economy

()

Direct impact

(operatonal expenditure)

£310m

Commercial radio's
total contnbution to UK GDP was

£683m

|

Indirect impact Induced impact

(procurement from suppliors) (staff spending their wages)

£210m £163m
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output
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13 hours and 15 minutes of public value
broadcast each week in total
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'Terms and Conditions' warnings on website of the year
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Radiocentre wants to axe ‘long,
inaudible terms and conditions’ at
end of radio ads
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How voice-activated devices are
increasing radio listening and
elevating audio branding
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